
One Great Program – Two Great Audiences
With the Elite Wedding Collection Dual Audience Program  

your marketing dollars work twice as hard

Delivering Luxury Bridal Events since 2006

Membership Deadline: November 4, 2011

Consumer Edition

Travel Trade Edition



The Elite Wedding Collection now delivers two great audiences: Bridal Consumers 
actively planning their wedding event who need the ability to research and connect;  and 
Travel Professionals who have the savvy and expert knowledge to recommend and book.

Consumer Edition 
Featuring editorial on etiquette, 
protocol, How to, destination highlights 
and the GUIDE featuring profiles 
of member properties.

Travel Trade Edition 
With editorial focused on “How to Sell 
the Destination Bride” and other user 
information, the Travel Trade Edition 
distributes to a minimum of 10,000 
industry influencers including Travel 
Agents and Planners.

Annual Guide



two Optimized Web Sites + ROI Tracking

Accountability & Transparency
Thousands of brides actively planning their event 
will interact with your profile. All actions are tracked 
and reported via your Client Center ROI Account.

http://www.EliteWeddingCollection.com
http://www.WeddingLocation.com


One Great Program – Two Great Audiences. With the Elite Wedding Collection 
Dual Audience Program your marketing dollars work twice as hard.
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Annual Membership Benefits, Fees & Production Details

Production Deadlines

Space Close:  
November 4, 2011

Material Approval:  
November 18, 2011

Live:  
February 2012 – February 2013

Production Fees & Protocol

Included in your annual membership 
is the creation of your hotel profile. 
There is no additional fee for 
standard article creation but we 
retain the right to charge $175/hr for 
non-traditional approvals.

Platinum Elite 
$16,330, 12 months, Bridal (Consumer)/Travel Professional Programs

Media

•	S howcase Feature Article – Print............................................................2-page Feature

•	S howcase Feature Article – Digital.........................................................2-page Feature

•	E liteWeddingCollection.com..................................................................Platinum Profile

•	 WeddingLocation.com............................................................................Platinum Profile

•	I nteractive Slideshow

Direct marketing/tradeshow

•	 “Celebrations” eBlast......................................................... Consumer & Trade Editions

•	B ridal Show Collateral Distribution.................................................................... 4 Shows

Marketing Collateral

•	 “As Seen Program”

•	A rticle PDF

•	L inkshare

•	R ecognition Plaque

Continued Education

•	 The Academy of Special Event Professionals – Training Webinar.............. 2 Webinars

Gold Elite 
$10,900, 12 months, Bridal (Consumer)/Travel Professional Programs

Media

•	S howcase Feature Article – Print............................................................1-page Feature

•	S howcase Feature Article – Digital.........................................................1-page Feature

•	E liteWeddingCollection.com........................................................................Gold Profile

•	 WeddingLocation.com..................................................................................Gold Profile

•	I nteractive Slideshow

Direct marketing/tradeshow

•	 “Celebrations” eBlast......................................................... Consumer & Trade Editions

•	B ridal Show Collateral Distribution.................................................................... 4 Shows

Marketing Collateral

•	 “As Seen Program”

•	A rticle PDF

•	L inkshare

Continued Education

•	 The Academy of Special Event Professionals – Training Webinar................1 Webinar

Impact Shop
Custom Cover reprints*	 1-pg	 2-pg

1,000.................................... $1,125.........$1,645

2,000.................................... $1,290.........$1,955

3,000.................................... $1,450.........$2,295

Personalized 
Recognition Plaque(s)*.................. $125 Each

*includes shipping to domestic U.S. address

The Academy of  
Special Event Professionals 

Educational Webinars..................... $49 Each
•	 Book More Wedding Revenue
•	 Top 5 Ways to Increase Your Event Business
•	 Attracting Corporate Event Business
•	 The Holiday Season – Make it the Best!
•	 Aligning Yourself with the Best Strategic Planners 
•	 2012 Wedding Season Tips & Trends

Annual Webinar Package (All 6).............$199 

Wedding Pro. Certification Course.......$599

http://www.EliteWeddingCollection.com
http://www.WeddingLocation.com
http://www.EliteWeddingCollection.com
http://www.WeddingLocation.com


Beverly Clark Enterprises, LLC
Offices:  Santa Barbara, CA (Headquarters)  •  Honolulu, HI  •  Miami, FL  •  Mexico City, MX

Toll-Free in U.S.:  800.933.3434  •  T: 805.560.3604  •  F: 805.560.3606  •  BeverlyClarkEnterprises.com

 recycled stock

Distribution Model
•	 Newsstand: 

55,000
•	 Travel Professionals: 

10,000
•	 Digital Newsstand: 

Zinio editions distributed to  

3,500 - 7,000  
additional Travel Trade 
professionals upon request.

•	 Web Sites:  

526,000  
(annual combined visits)

•	 Consumer Bridal Events:   

5,000 minimum

Planned Markets  
for 2012 include:
•	 Boston, MA
•	 New York, NY
•	 Connecticut
•	 West Palm Beach, FL
•	 Los Angeles, CA
•	 Beverly Hills, CA
•	 San Diego, CA

http://www.BeverlyClarkEnterprises.com

